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Artistry is more important now than ever. It’s the 
only publication that covers all arts and cultural 

activities in Central Florida (Orange, Seminole, Osceola 

and Lake counties) — and is a vital lifeline between arts 

organizations and the sophisticated and savvy audiences 

who visit galleries, museums, concerts, � lms, plays and 

cultural events of all kinds. With so many new and creative 

ways of presenting arts programming, the information 

Artistry provides its readership is integral to the region’s 

cultural life. And it reaches an enormous audience of arts 

enthusiasts.

16,000 IN PRINT
The print edition is mailed to approximately 4,000 donors, VIPs 
and fi nancial supporters of United Arts of Central Florida, while 
12,000 are distributed through more than 100 high-profi le 
partners including arts venues (museums, theaters, galleries), 
chambers of commerce, colleges and universities, community 
centers and libraries and retail locations frequented by the 
magazine’s target audience.

NEW! Artistry is now available on newsstands at Publix, 
Walgreens, CVS, Barnes & Noble and at Orlando Sanford 
International Airport to reach the visitor market!

2023-24 Media Kit

Make Art Thrive 
With Artistry

8,200 IN DIGITAL FORMAT
In addition to the print version, a premium digital version is sent 
to nearly 8,200 people who have specifi cally asked to receive 
emailed arts updates from United Arts of Central Florida. The 
reader-friendly digital edition includes hot links to all advertisers 
for maximum impact.

Living well is an art! So, readers of Artistry have sophisticated 
tastes and enjoy dining at upscale restaurants, purchasing 
quality merchandise and services, improving their homes and 
traveling for pleasure. Reach these highly desirable consumers 
in print and online through the only magazine dedicated 
exclusively to the cultural activities that they enjoy.
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Each issue of Artistry features one or more major 
themes, plus substantial additional content:

NOVEMBER/DECEMBER, 2023
Holiday Gift Guide: Cultural events and one-of-a-
kind gifts that make the season memorable:

Space Deadline: 9/08/2023
Materials Deadline: 9/15/2023

JANUARY/FEBRUARY, 2024
91st annual Bach Festival: This beloved annual 
event celebrates the legacy of J.S. Bach plus other 
great classical composers.

35th Annual ZORA! Festival: Eatonville hosts this 
annual event, which honors home-grown folklorist 
Zora Neale Hurston.

Space Deadline: 11/11/2023
Materials Deadline:11/18/2023

MARCH/APRIL, 2024
The Florida Film Festival: This special annual event 
spotlights leading-edge cinema.

Summer Cultural Camps: A comprehensive guide to 
art and science camps in our own backyard.

Space Deadline: 1/5/24
Materials Deadline: 1/12/24

MAY/JUNE (SUMMER), 2024
Orlando International Fringe Theater Festival: An 
unjuried, uncensored celebration of creativity that 
includes theater, dance, music and the visual arts.

Space Deadline: 3/1/24
Materials Deadline: 3/8/24

SEPTEMBER/OCTOBER, 2024
Season Preview: Your most comprehensive source 
for Central Florida’s 2024–25 cultural season.

Space Deadline: 6/28/24
Materials Deadline: 7/5/24

2024 Editorial Calendar 

FEATURED DEPARTMENTS 
Some or all these departments appear in each issue of Artistry:

Chroma brings you into the working studios of local artists and 
into the dining rooms of area restaurants. 

Cultural Calendar tells you where to go and what to do in the 
worlds of visual and performing arts. 

Cultura offers information about what’s coming up for dozens 
of arts and cultural organizations — from exhibitions to 
performances.

Tapestry is a pictorial preview of exhibitions and activities that 
you won’t want to miss.

Thrive introduces you to the fascinating faces of the area’s 
cultural scene. 

UA Insider updates you on the latest news and happenings at 
United Arts of Central Florida.

Everett Spruill, Jazz and Justice

EVERETT SPRUILL IS a painter, yes. At least, that’s how he 
started when he was a hobbyist. Now, as a professional art-
ist, he’s probably best known for his abstract collages that 
include electronic components, textiles, wallpaper and deco-
rative architectural elements. 

Many of his works make strong statements, such as the fist 
and middle-finger images in the Freedom of Speech series. 

An avid hobbyist who insists — without being hyperbolic — 
that “everything interests me,” Spruill also photographs jazz 
musicians, tends to his orchids, and collects coins, sports 
cards and African artifacts. What’s more, he’s a “closet 
musician” who fears performing publicly on the harmonica, 
which he’s teaching himself to play.

Central Floridians can experience the breadth of the 
prolific artist’s portfolio at Resist and Embrace: A Powerful 
Fusion of African Heritage, Social Justice and Jazz, an exhibi-
tion at Mills Gallery that opens in early September.

Spruill — who’s originally from Birmingham, Alabama — 
says the timing is right for such an exhibition, considering 
the political environment in Florida. Politicians, he says, “are 
trying to wipe out [African American] history, trying to say 
we don’t even exist. So it’s kind of my job to create art that 
speaks to our side of the story.”

After decades managing hotels, Spruill — inspired by a 
Picasso exhibition in Miami — quit in 1989 to pursue art full 
time. Today his works are on display locally at the Disney 
Springs Art Walk and as part of The Soul of Jazz exhibition, 
which is also on view at Disneyland in Anaheim and the 
National Jazz Museum in Harlem.

Spruill, who majored in business at Berea College in 

Kentucky, is a creative marketer. Reproductions of his works 
— including jazz musicians, colorful botanicals and cubist 
abstracts — can be found on mugs, T-shirts, phone cases and 
an array of home-décor products. It’s all on his website and 
it’s all for sale.

Visitors will see originals at Mills Gallery. At the opening 
reception on September 7, 6-9 p.m., Spruill promises that 

“we’ll have some fun, we’ll have some jazz, and I might 
even play the harmonica.” For more information, visit 
everett-spruill.pixels.com. n

BY RONA GINDIN

Eclectic creator Everett Spruill started out as a hobbyist. Now he’s a 
professional artist best known for his abstract collages that include 
electronic components, textiles, wallpaper and decorative architectural 
elements. Many of his works, such as Black Power (above), make strong 
statements about pressing social issues. 

McCartney’s Ecce Cor Meum
October 15
Bach Festival Society  
of Winter Park
407.646.2182 
bachfestivalflorida.org

One doesn’t usually think of former 
Beatle Paul McCartney as a composer 
of classical music. Yet the rocker — who 
had teenyboppers screaming through 
the ’60s and beyond — is indeed the 
creative force behind many well-re-
garded classical works, including Ecce 
Cor Meum (Behold My Heart).

In fact, that’s one of the selections 
that the Bach Festival Society of Winter 
Park’s Choir and Orchestra will perform 
on Sunday, October 15, in Steinmetz 
Hall at Dr. Phillips Center for the Per-
forming Arts. Curtain is at 3 p.m.

Artistic Director and Conductor John 
Sinclair — who’s also director of music 
at Rollins College — selected the piece 
and recalls discussing it with McCartney, 
who in 2014 gave a surprise presenta-
tion at the school where his stepson 
attended. 

“The conversation started out with 
him saying, ‘They say you’re the music 
guy around here,’” recalls Sinclair. “And 
I said, ‘Well, you’re the music guy every-
where,’ and he laughed.” 

The Bach Festival Society Choir and Orchestra, under the artistic direction of conductor John Sinclair, will perform Ecce Cor Meum by Sir Paul 
McCartney (below). Also on the program will be Peter Tchaikovsky’s Romeo and Juliet (Overture-Fantasia) and Arthur Sullivan’s Merchant of 
Venice Suite, both inspired by the works of Shakespeare.

When Sinclair declared that he 
enjoyed McCartney’s classical work, the 
co-author of “I Wanna Hold Your Hand” 
expressed surprise. “You know it?” 
McCartney asked. 

He assumed that Sinclair was refer-
ring to Liverpool Oratorio, his first foray 
into the classical genre recorded as a 
live album with the Royal Liverpool  
Philharmonic Orchestra. Replied Sinclair: 
“No, I like your Ecce Cor Meum.”

Since 2006, when the work debuted, 
Sinclair has considered the possibility 
of presenting Ecce Cor Meum locally. 
And finally, the full oratorio — with a 
soprano solo, a children’s choir, an adult 
choir and a full orchestra — will have its 
premiere in the Sunshine State.

Sinclair says that McCartney has a 

knack for writing beautiful, memorable 
melodies. Ecce Cor Meum, he adds, is 
a “powerfully well-thought-out piece” 
that speaks to McCartney’s childhood in 
choir music and to his affection for his 
first wife, Linda. 

The delicate work, originally commis-
sioned by Magdalen College, Oxford, is 
in four movements. But its premier was 
delayed when Linda McCartney died of 
cancer in 1998. It was performed at the 
college’s Sheldonian Theatre in 2001.

“The lyrics are very touching,” says 
Sinclair, citing a couple of lines: “Let 
music fill us with joy into the heart 
of a beautiful song where we belong 
together. Let us discover wisdom, let us 
be glad, let us be here in the heart of 
your song.”

Also in the program will be Peter 
Tchaikovsky’s Romeo and Juliet (Over-
ture-Fantasia) and Arthur Sullivan’s 
Merchant of Venice Suite, both of which 
were inspired by Shakespeare. 

Sinclair explains that while the Bach 
Festival Society is known for performing 
old classical music, the company also 
strives to be relevant to the future. “I 
want to play traditional masterworks 
opposite a new masterwork,” he says.

Dr. Phillips Center is located at 445 
South Magnolia Avenue, Orlando. For 
more information, call 407.646.2182 or 
visit bachfestivalflorida.org. n

—Patricia Letakis

PATRICK NOZE LIKES to paint people. Drawing on his Haitian 
heritage and a childhood in Brooklyn, he uses bright, energetic 
brush strokes to pay homage to the cultures that influenced his 
creativity and made him the artist that he is today.

Sometimes impressionist, sometimes abstract, sometimes 
surrealist, Noze’s works are colorful and uplifting and often 
reflect the culture of his native country. Crealdé School of 
Art’s upcoming exhibition, Patrick Noze: Renaissance Artist of 
the Americas, will feature never-before-displayed works from 
private collections and paintings done specifically for the 
one-man show.

Says Noze: “I am a Haitian artist educated in America, yet 
I still maintain the richness of the artistic techniques of Haiti, 
evidenced by the brilliance of the colors.”

And in a happy twist of fate, Noze — who is also Crealdé’s 
senior gallery curator — gets to curate his own exhibition, 
which runs from September 15 to January 20, 2024. It opens 
with a reception on the main campus before moving to the 

Renaissance Man
VERSATILE ARTIST UNIFIES THROUGH VIVID PAINTINGS.

Hannibal Square Heritage Center.
Crealdé Marketing Manager Laurie Hasan called her col-

league “prolific” and “versatile.” She adds, without apparent 
hyperbole: “The man can do anything.”

So it seems. In addition to painting and teaching, Noze 
custom paints vintage automobiles and has an extensive — 
make that massive — list of children’s books that he has illus-
trated available on Amazon.

Noze’s work, he says, comes from his American and Hai-
tian experience seen through the eyes of the Haitian dias-
pora, but is accessible to everyone. The exhibition is exciting, 
he adds, because “I can show the world my perception that 
culture should be about life and bring harmony to the world 
and all the human race.”

Crealdé is located at 600 St. Andrews Boulevard, Winter 
Park. For more information, call 407.671.1886 or visit the 
website at crealde.org. n

—G.K. Sharman

Patrick Noze says: “I am a Haitian artist educated in America, yet I still 
maintain the richness of the artistic techniques of Haiti, evidenced by 
the brilliance of the colors.” His painting Madame Monet (right) will be 
on display during his exhibition at Crealdé School of Art.

Karyn Plater, a master of the nihon shishu 
art form, is a certified Japanese embroidery 
teacher, or sensei. Her works, including the 
untitled design (top left) and Standing Crane 
(top right), will be on display at the Albin 
Polasek Museum & Sculpture Gardens.

IN JAPAN, EMBROIDERY is a serious 
art — one that takes years to master 
and requires soul as well as meticulous 
technique. Done on silk with silk and 
metallic thread, it’s considered one of 
the most challenging forms of embroi-
dery in the world and produces exqui-
site results.

Albin Polasek Museum & Sculpture 
Gardens’ exhibition, Japanese Embroi-
dery: A Journey of Tradition and Inno-
vation, will explore the 1,000-year-old 
art form — nihon shishu — and its 
modern adaptations.

Featured will be the work of Winter 
Park resident Karyn Plater, who spent 
years studying nihon shishu in both 
Japan and the United States. Consid-
ered a master, she now creates her 

Embroidery With Skill & Soul
THE RESULTS ARE INTRICATE AND EXQUISITE.

own designs and is a certified Japanese 
embroidery teacher, or sensei, who has 
trained students — some from Japan — 
for more than 20 years. 

The exhibition, which runs through 
December 3, showcases about 50 of her 
pieces and another 10 by her students.

Plater, who learned needlework as 
a child, has served as president of the 
Orlando Chapter of The Embroiderers’ 
Guild of America and reached the level 
of Master Craftsman in Canvas.  

Historically in Japan, embroidery 
was a decorative art available only 
to the elite and often used on kimo-
nos. Its popularity has since spread, 
and it is practiced by skilled stitchers 
internationally. 

“Japanese embroidery has a very 

spiritual side,” says curator Tamie Die-
ner-Lafferty. “It’s not just the craft of it.” 
Plater was so committed, Diener- 
Lafferty notes, that the left-hander 
learned to embroider the traditional 
Japanese way — with her right hand.

“Karyn is a firm believer in the Jap-
anese concept of practice, practice, 
practice (kata),” Diener-Lafferty adds. 
“She believes anyone can learn Japanese 
embroidery if they are committed to the 
art form, and they have a good sensei.” n

—G.K. Sharman
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ADVERTISING SPECIFICATIONS

Document Construction
• All ads should be constructed using CMYK graphics and 

colors — no PMS colors or RGB images. Resolution of 
graphics should be 300 dpi and they should be placed 
at 100%.

• Full-page ads: Ad should be built to trim size. If ad is to 
bleed, background image must be extended an additional 
0.125” beyond the trim size on all four sides. Live area 
should be 0.25” inside the trim size on all four sides. 
Spreads should be supplied as spreads, not as individual 
pages. Proof should include bleeds only, no cropmarks.

• Partial-page ads: Ad should be built to trim size; 
partial-page ads do not bleed. If an ad does not have a 
defi ned edge, a border may be applied at the publisher’s 
discretion.

Digital Formats
• PDF/X-1a PDF is the preferred format for fi le submission. 

All high-resolution images must be included and fonts 
embedded when the high-resolution PDF fi le is saved.

• TIFF and JPG fi les are also acceptable formats. Resolution 
should be 300 dpi and color mode should be CMYK. TIFF 
fi les should be fl attened and fonts embedded.

Contact: � eresa Swanson at theresas@winterparkpublishing.com or 407-448-8414

MECHANICAL REQUIREMENTS (width x height)

Size  Trim  Bleed

Full Page  8.125 x 10.75  8.375 x 11

Half Page Horizontal  7.125 x 4.75

Half Page Vertical  3.475 x 9.8125

Third Page Horizontal  4.6875 x 4.75

Sixth Page Horizontal  4.6875 x 2.215

COVER RATES (gross)

Position   6X

Back Cover   $2,300

Inside Front Cover   $2,200 

Inside Back Cover   $2,100 

ADVERTISING RATES (gross)

Ad Size 1X 3X 6X

Full Page  $2,200 $1,900  $1,750

Half Page  $1,900 $1,600 $1,200

Third Page  $1,200 $950 $600

Sixth Page  $600 $400 $300

ADVERTISING
People who support the arts enjoy the fi ner things in life, and Artistry serves as their guide to arts and culture in Central Florida. The 
offi cial publication of United Arts of Central Florida, Artistry is produced fi ve times a year by Winter Park Publishing Company. Each 
issue covers the best in local dance, music, fi lm, theater, visual arts and special events. The magazine also includes articles about 
home décor and artful shopping and dining and personality profi les of artists and leaders in the arts and culture community.

NEW
LOWER 
RATES!

NEW
LOWER 
RATES!


